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oh, hello
friend!
Running your own business may not be
easy, but we’re all about the tips & tricks
that make it that much simpler.
One of those tips? Repurposing your
content!
The fantastic thing about repurposing
your content is that you’re not exhausting
yourself by coming up with new content
each and every day for multiple platforms.
With just a few copy and design tweaks,
you can take that amazing blog post
you recently published and turn it into an
Instagram carousel, and then a “talking
head” video for TikTok (yes, this means you
no longer have an excuse not to post on
TikTok).
Other than saving a serious amount of
time and energy by repurposing your
content, you’re also expanding your reach

and increasing your chances of
connecting with your audience —
and future customers/clients — by
showing up more consistently to
highlight your expertise.
Really, what’s more satisfying than
working smarter, not harder?! So
we’ve put together this handy guide
all about the what, why, and how
of repurposing content and have
specific examples to help you start
putting this into practice right now.

xoxo,

CONTENT REPURPOSING | WWW.KALIKA.COM

Kalika

2

the wait
FI R S T U P :

What is content repurposing?
There are many ways to define repurposing content, but for our
purposes we’re going to define it as:
TAKING CONTENT THAT YOU’VE PRODUCED FOR ONE PLATFORM AND MAKING
STRATEGIC ADJUSTMENTS TO ENSURE IT IS RELEVANT FOR POSTING ON OTHER
PLATFORMS.
So in that sense, repurposing isn’t as easy as simply reposting an Instagram
post on Facebook. It’s not just the act of reposting that makes this concept
effective, but rather the intentional tweaking of the original content to fit the
style and audience preferences of the
next platform you’re going to post it on.
Before repurposing you should always ask yourself if this content makes sense
on another platform, and what you’ll need to adjust in order to give it context
and fit into the user experience of that specific platform.
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Repurposing isn’t the same
as simply reposting. It’s the
intentional and
strategic adjustment of a
piece of content to fit the next
intended platform.

the why
OK , B UT:

Why repurpose content?
THERE ARE THREE MAIN REASONS WHY REPURPOSING IS A GREAT IDEA:
ONE: IT SAVES YOU TIME
You can create one piece of long-form content and turn that into smaller bite
sized pieces of content for various platforms.
TWO: YOU REACH MORE PEOPLE
You can choose one main marketing channel
for which to create the original piece of content, and then have multiple
channels where you’ll use the repurposed content. This allows you to reach
more audiences without having to come up with original content for each
platform.
THREE: IT BENEFITS YOUR AUDIENCE
Your audience may not catch everything you create on one platform, but
there’s a higher chance they’ll see your content if it’s posted across different
channels. It’s also helpful for your audience to view information in multiple
ways, i.e. YouTube video vs. blog post.
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Repurposing allows you to
make the most of each
piece of content you create.
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the how
N E E D TO K N O W :

How to repurpose content
OUR FAVORITE WAYS TO REPURPOSE CONTENT ARE:
ONE: CREATE ONE PIECE OF LONG-FORM CONTENT FIRST.
With this method you’re going to create a detailed piece of content for a
platform such as your blog, YouTube channel, or wherever you publish your
long-form content.
TWO: CREATE CONTENT FOR YOUR FAVORITE MARKETING CHANNEL FIRST
Another way to look at repurposing is from the point of view of starting with
your preferred marketing channel.
This is the place where you spend the most time and have the best connection
with your audience (i.e. Instagram or TikTok). Then you’ll expand on that
concept for long-form pieces of content like your blog or newsletter. Make sure
you get eyeballs on that long-form content by using a CTA to direct traffic to
the relevant posts.
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Repurposing ideas to get you
started.
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Blog
CAPTIONS: Take captions from posts that did well on social media and expand on
them to create valuable blog posts.
NEWSLETTER: Take your newsletter emails and turn them into blog posts optimized
for SEO to drive evergreen traffic to your site.
VIDEO: Take transcripts from video (or even a podcast) and write them into your
blog posts. This is good for SEO and for those who prefer to consume content by
reading.

Newsletter
BLOG: Take your blog posts and turn them into emails by condensing the content
(you can always include a CTA to the full post.)
SOCIAL: Turn high-value social posts into emails to make keeping in touch with
your list easier each week.
VIDEO: Summarize your YouTube videos as an email to your list. Let them know they
can watch the full video on your channel!

Lead Magnet
BLOG: Turn a popular blog post into a lead magnet by copying it into a workbook or
ebook template. Keep the core concept and simply design it into a PDF download.
VIDEO: Turn your YouTube videos into lead magnets by creating a slide deck and
teach the content as a masterclass.
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Instagram
REELS: Repurpose 1-3 points from your blog post or newsletter into a Reel. Turn
TikToks into Reels by downloading the video without a watermark or captions, and
add these within the IG platform before uploading.
STORIES: Do a mini-lesson on Stories using points from your blog post, newsletter,
or course.
POSTS: Turn blog posts into Carousel slides or post an infographic with a quote
from your blog.

Tiktok
INSTAGRAM: Turn static Instagram posts into “talking head” TikToks by recording
yourself talking to the camera using the points in the original post or the caption.
BLOG: Take one point from your blog post and turn it into a “talking head” video.
Turn it into a series by creating a new video for every point in your post.

Pinterest
IDEA PINS: Turn your IG Stories or Reels into Idea Pins by adjusting the CTA at the
end for how the Pinterest platform works.
PINS: Create multiple blog post graphics using different headlines to pin to your
boards.
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R E P U R P O S I NG EXAM PL E

Blog Post into Content for
Multiple Channels
LONG-FORM CONTENT
BLOG POST

SOCIAL MEDIA CONTENT

Take the points in the
blog and turn them
into a carousel for IG

Hop on Stories and do
a mini-training with the
points from the post

Turn each one of the
points from the post into
a Reel or TikTok video

EVERGREEN CONTENT

Turn the blog post into
a lead magnet by
designing into a PDF
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Turn the blog post into
a YouTube video using
the post as your script

Turn each one of the
points from the post into
a Reel or TikTok video
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C O N T ENT R EPU R PO SI NG

Tips

AUDIENCE & ALGORITHM: To make the most of repurposing, take into
account the “rules” and preferences of each platform and make
adjustments to your content accordingly. This will ensure you get the
most reach and engagement.

PURPOSE: Every piece of content you post should have a goal,
whether it’s to grow your audience, build trust, showcase a
transformation, make a sale, etc. Not every single piece of content
needs to be repurposed. Always ask yourself the purpose of the
content and if it makes sense to repurpose to other platforms.

DESIGN: Each platform has design specifications that shouldn’t be
ignored. Taking the time to redesign your content so that it looks
great on the specific platform is important.

PRO TIP: Use Canva’s resize feature and tweak designs quickly
rather than starting from scratch. You can resize ANY of Kalika Yap’s
templates to fit the specific platform where you want to post!

CONTENT REPURPOSING | WWW.KALIKA.COM

12

A UDI T Y OU R

Current Content

You probably already have lots of
content that you can easily repurpose.
Auditing your current content is a
great place to start!

Review your top performing social posts that could be
expanded and turned into long-form content for your blog or
newsletter.
Look for popular evergreen blog posts that can be turned into
feed posts or promoted on Stories with a CTA to the original
content.
Go through your email newsletters and pull out content that
could be reposted on your blog. Optimize for SEO to generate
organic traffic.
Repurpose your Reels into Pinterest Idea Pins by either pinning
directly from Instagram or editing your slides in Canva.
Transcribe your YouTube videos, webinars, masterclasses,
Podcasts and other audio/video content and turn into blog
posts & newsletters.
Pull sections of content from your newsletters or blog posts to
tweak and use as captions on social media.
Turn carousel posts into Instagram Stories and Pinterest Idea
Pins by using the Resize feature in Canva.
Turn a really good blog post or YouTube video into a lead
magnet by redesigning into a PDF or into a webinar with slides.
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CO N TE NT P L ANNI NG

Worksheet

Use this worksheet to brainstorm
board content ideas and then break
them down into long-, short-, and
video content.

BROAD CONTENT TOPIC:

Long-Form

Short-Form

Videos Ideas
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All of Kalika Yap’s templates can be repurposed for other platforms by
using the Canva Pro Resize Tool.
So if you find a Stories design that you love and want to use it for blog
posts, feed posts, or even a workbook cover, you can easily do this with the

R E P UR P O S I NG

Made Easy

Canva Resize tool.
You will need to make small design adjustments, but it’s much faster than
starting from scratch! This will help you quickly create content that is
optimized for multiple platforms.

RESIZED FOR STORIES

Happy repurposing!

ORIGINAL SQUARE TEMPLATE

YO URURLHERE.C O M

Your hook
to catch their
attention

SW IPE FOR MORE IN FO

S WI PE FOR MOR E I NFO

Y O U R U R L H ER E.C O M

Your hook
to catch their
attention
S W I PE F O R M O R E I N F O

RESIZED AND REPURPOSED AS A YOUTUBE THUMBNAIL

GO TO KA LI KA .C OM

Your hook
to catch their
attention

